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To attract visitors that 

increase revenues and 

promote the City of 

Alexandria and its assets.



Representatives from the following categories:

▪ Hotel

▪ Retail

▪ Restaurant

▪ Association

▪ Attraction

▪ Historic Preservation

▪ City Manager’s Designee (currently Assistant City 

Manager & Legislative Director Sarah Taylor)

▪ Mayor’s Designee (currently Vice Mayor Amy 

Jackson)

▪ Citizen At-Large







$613 million in Visitor Spending

4,244 Jobs

Source: 2021 Economic Impact of Domestic Travel on Virginia and 

Localities, Virginia Tourism Corporation. 

*Data is based on macroeconomic modeling and provides an estimate 

of receipts, not an accounting of actual taxes and receipts.
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Source: 2016 Visa credit card sales, meals, 

and lodging transaction data, VisaVue



Source: City of Alexandria Revenue Department, Sept. 2022;

VisaVue spending study extrapolation, 2016

$50 million 

in tax 

revenue 

from visitors
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Source: US Travel Assoc. and Tourism Economics, Nov. 2022











See the campaign video here.

https://www.youtube.com/watch?v=4867cvso-UE




• New campaign targeting small 

meetings market

• Leveraging accolades

• Association, Corporate & 

Government

• Niche market trade shows

• Weddings

• Tour & Travel (Intl. & Domestic)



Summer and holiday promotions – Ads, content and PR

• Summer Sidewalk Sale

• Holiday retail season including Plaid Friday, SBS, and 

Show Love. Shop Local

Website content

• Member listings and shopping landing pages

• King Street shopping guide (promoted)

• Top Things to Do in Old Town (promoted)

• Travel itineraries (promoted)

Amplify Old Town Business and DRBA retail promotions 

through seasonal content, website event listings, and 

organic social media

Visitor Guide editorial and listings

Travel writer itineraries







See the campaign video here.

https://www.youtube.com/watch?v=g6SFKJfsOUs




Goals

• Build awareness for 

Alexandria in a 5-hour 

drive radius

• Break through the clutter 

in a competitive 

environment

• Show the beauty and 

range of experiences in 

our city



Channels

• Video

• Digital Banner

• Print

• Out-of-Home

• Paid social media



See the “Best Kept Shh!” campaign videos here.

https://www.youtube.com/watch?v=HGwamzTm_Vc&list=PLeXTXhAlQTOH0q71Vp1tmhcXo8PAW1eD4




• Continues the conversation 

and tone from the 

advertising

• Opens the door to a range 

of additional content

• Already one of our top 5 

most visited pages

• Session time nearly 3 

minutes



• Find out how to support local businesses and 

stay up to date on the latest happenings by 

following our:

• VisitAlexandria.com website

• Social media: 

• “the BEST of” blog

• Sign up for our Alexandria Insider e-newsletter 

at VisitAlexandria.com/ENews

• Hold your next meeting (large or small) in 

Alexandria. Contact our sales team at 

CBHebble@VisitAlexVA.com for assistance.

• Plan an Alexandria wedding. Contact 

SThibeault@VisitAlexVA.com for assistance.

• Be ambassadors for Alexandria as a top 

destination



VisitAlexandria.com | #visitALX
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