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The Visit
Alexandria
Mission

To attract visitors that
increase revenues and

promote the City of
Alexandria and its assefts.




Visit Alexandria Board of
Governors

Representatives from the following categories:
= Hotel
= Retail
» Restaurant
= Association
= Affraction
= Historic Preservation
= City Manager’s Designee (currently Assistant City
Manager & Legislative Director Sarah Taylor)
= Mayor's Designee (currently Vice Mayor Amy
Jackson)
= Citizen At-Large
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Vision: A Top National Destination

The 15 Best Cities in the U.S.
- Travel + Leisure, 2022

The 50 Best Places to Travel
Money, 2025

The Best Small Cities in the U.S.
- Condé Nast Traveler, 2023




VISITOR &
MEMBER
SERVICES

PUBLICATIONS

EVENTS




Economic Impact of Visitors
(50+ miles)
2021 data

Source: 2021 Economic Impact of Domestic Travel on Virginia and
Localities, Virginia Tourism Corporation.

*Data is based on macroeconomic modeling and provides an estimate
of receipts, not an accounting of actual taxes and receipts.




What’s at Stake?
Sales, Restaurant & Lodging Tax Receipts ($ million)

$66

$56 $58 $60 $60 $58 $59

FY 15 FY 16 FY 17 FY 18 FY 19 FY 20 FY 21 FY 22 FY 23

(estimated)

———
—_—
—_—

Source: City of Alexandria Revenue Dept.



DESTINATION

Non-Residents REGIONAL VISITORS
VISITORS

Pay 71% of

Consumption

Taxes

Source: 2016 Visa credit card sales, meals,
and lodging transaction data, VisaVue



Visitor Spending Lowering Tax Burden

S50 miillion
in tax ‘
revenve

from visitors

AVERAGE HOUSEHOLD

$750

per year

! Source: City of Alexandria Revenue Department, Sept. 2022;
= VisaVue spending study extrapolation, 2016



City of Alexandria Hotel Occupancy by Month

APR MAY JUN JuL AUG SEP
-9-2019 -@-2020 2021 2022 -@-2023

Source: STR




Recovery Forecast For Domestic and International Travel Spending
% recovered compared to 2019 (ADJUSTED FOR INFLATION)

120% FORECAST

WON ----=-=====eemeseamne-

80%

82%
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20%
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RECOVERED

0%
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. DOMESTIC LEISURE DOMESTIC BUSINESS . INTERNATIONAL

LLS. TRAVEL

a Source: US Travel Assoc. and Tourism Economics, Nov. 2022



Y2022 Key Performance Indicators
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WEB VISITS DIGITAL MARKETING PRESS HITS
IMPRESSIONS



Y2022 Key Performance Indicators

MEETINGS SOCIAL MEDIA 426 MEMBERS
SALES LEADS FOLLOWERS



Record 1,265 Stories

Herald.com Tﬁadvetler € culture trip

Eaquine Fodorilovel  Forbes  HouseBeautiful

/7 \ . .
The bt tondyplonet  §ymsn  Southern Living
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womans day

The Washington Post
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Y25 Initiatives
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“Drop In” Campaign
Taps into $109 billion Black travel market

__ Visit Alexandria VA @ e X

7 | See for yourself why Alexandria was named one
| of Travel + Leisure's Best Cities in the U.S.
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visitalexandriava.com/dropin
M Drop in to Alexandria Learn more
Plan your trip

H’_‘) Like [:_] Comment 4> Share

T ———— See the campaign video here.

visit to Alexandria — just minutes from D.C.—where you can

unwind riverside and share the view. Stroll King Street and
discover independent boutiques and restaurants alongside

galleries and museums. Take in our history and celebrate
the people reshaping it. No matter where you're from or

why you wander—we're happy to have you. VisitAlexandriaVA.com/Dropin

EST. 1749


https://www.youtube.com/watch?v=4867cvso-UE

Spanish-language Campaign

Pasee por K es de E Unidh
La arquitectura centena a\lesbavaexaascela dris os LaMmres empedradosy un doselde

luces centelleantes durante el inviemo hacen ear por King Street sea lo principal para hacer en
Netandria Dxloe Gecenas de re51aurantes y boutaues ndependients, o6 un paseo en 1 rana

& ortuito de King Street.

ntras cenaal aie fibre en los restaurantes frente
a2 costade en Hummingbird y disfrute de a brisa del rioen las.
afueras de Vola's Dod de restaurantes junto al rio para elegir. como BARCA
B Por it S ' on e R e temente inaugurados

Disfrute de impresion

Visit Alexandria VA @

te arte piblico que se
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n e representa el piso del
ToPotomsc y s de 00 piots e madeacubitosconespeos azes grabedos e orilencomo e
agua. La nueva obra de artellega en I primavera de 2022

Pasee por calles historicas. Visite una bol
independiente. Cene junto al agua.

Experimente la historia donde

Estadour 5 Exlorela
excursones apie al aie e de Alxandriathe Greaty ivercie lahistoria y a ultra afroamericana de Alexandri
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Resulta que una de las mejores ciudades pequeiias de Condé Nast Traveler estaba justo al lado
todo el tiempo. Compre y,camine por la milla de King Street, donde encontrard mas de 200
tiendas y restaurantes independientes. Pasee por la costa.para ver el nuevo-arte piblico, hoga
una excursion, & barco y luego engd orillas delyio Potomdc,

R
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aribe Providence, I atraccion frente al m

braios e s arp Contiren
o por el muelle del bugue y retroc
cerveza artesanal.

disfrute de un crucero al atardes

Descubra las mejores cosas para hacer en Old Town y en otros vecindarios de Alexandria en

VisiteAlexandria.com
Una de las 5 Mejores Ciudades Pequefias en EE. UU."— Condé NastTraveler Readers’ Choice Award's

VISITEALEXANDRIA.COM

Descubra Alexandria LEARN MORE

Compras, cocina, historia, arte




Mecting Sales Strategy

« New campaign targeting small
meetings market

 Leveraging accolades

« Association, Corporate &
Government

 Niche market trade shows

«  Weddings

« Tour & Travel (Intl. & Domestic)

Being the best at being small
is kind of our thing.
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Retail Promotions

Summer and holiday promotions — Ads, content and PR
« Summer Sidewalk Sale

« Holiday retail season including Plaid Friday, SBS, and

Show Love. Shop Local

.. VisitAlexandria VA ©@
: Sponsored - @

Alexandria is the region's "shop small" destination. Kick off the season

Website content il
« Member listings and shopping landing pages et
« King Street shopping guide (promoted)
* Top Things to Do in Old Town (promoted)
« Travel itineraries (promoted)

Nov 26

Amplify Old Town Business and DRBA retail promotions g T -
through seasonal content, website event listings, and s . & : v
organic social media

Visitor Guide editorial and listings

Travel writer itineraries



Restaurant Week Revamp

Restaurant .com )




Events Produced by Visit Alexandria
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“Expand Your ALX”
Neighborhoods Campaign

See the campaign video here.



https://www.youtube.com/watch?v=g6SFKJfsOUs

Arlandria

Catch a concert from a favorite artist, enjoy Salvadorian, Peruvian and

“ E d l A LX”
[ ] [ ) Nepalese dining and admire powerful murals in Alexandria’s Arlandria
neighborhood, steps from bustling Del Ray. Also called Chirilagua, after a
el () r () () S am al n region of El Salvador from which many of the neighborhood’s residents hail,
Arlandria offers backyard biergartens and some of the best pupusa spots in

the area.

Expand Your Alexandria

TAP TO LEARN MORE West End

Locations Seen in the Video The West End is home to the city's craft beer scene with the headquarters of award-
winning Port City Brewing Company as well as lly-laud ining,
including some of the best Ethiopian food in the region. Plus, don't miss expansive green
spaces like Ben Brenman Park and Fort Ward

T
7}

*Makeda Quote™

~Daniel, owner of Makeda Ethiopian
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Best Kept Shh!
Destination
Campaign

Goals

« Build awareness for
Alexandria in a 5-hour
drive radius

« Break through the clutter
in a competitive
environment

« Show the beauty and
range of experiences in
our City




Best Kept Shh!
Campaign
Channels

« Video

« Digital Banner

« Print

 Qut-of-Home
 Paid social media




See the “Best Kept Shh!” campaign videos


https://www.youtube.com/watch?v=HGwamzTm_Vc&list=PLeXTXhAlQTOH0q71Vp1tmhcXo8PAW1eD4

Oh no! The secret's getting out. Only minutes from
DC, there's a city Travel + Leisure just named one of
the Best Cities in the U.S. Come find out for
yourself. But shh!_.it's too good to share.

SCANTO GET
IN ON THE SECRET

ItsTooGoodToShare.com

Travel + Leisure

One of the
Best Cities in
the U.S. is
just a short
drive away.

BUT

CAN YOU KEEP A SECRET?

alexg-ndria

ltsTooGoodToShare.com

FIND OUT MORE

“ONE OF THE BEST
CITIES IN THE U.S."-5ei. i




Custom Campaign
Landing Page

ItsTooGoodtoShare.com

 Continues the conversation
and tone from the
advertising

 Opens the door to a range
of additional content

« Already one of ourtop 5
most visited pages

« Session fime nearly 3
minutes

alexg.ndria




Ways to Stay Involved

« Find out how to support local businesses and
stay up to date on the latest happenings by
following our:

« VisitAlexandria.com website
« Social media:
« “the BEST of” blog

« Sign up for our Alexandria Insider e-newsletter
at VisitAlexandria.com/ENews

« Hold your next meeting (large or small) in
Alexandria. Contact our sales team at

CBHebble@VisitAlexVA.com for assistance.
- Plan an Alexandria wedding. Contact n , °
SThibeault@VisitAlexVA.com for assistance. —— e

 Be ambassadors for Alexandria as a top

destination @ 8 e BEST o
visitALX.com

VisitAlexandria VisitAlexVA HvisitALX
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VisitAlexandria.com | #vis
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